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Purpose

1. Purpose

The purpose of this policy is to provide clear guidelines for the use of the Grey District Council’s
digital signs located in the town CBD. These signs are intended to:

- Inform and engage the community.

* Information for Tourism, i.e. Freedom Camping.

* Promote local events and initiatives.

* Support community organisations and local businesses.

* Ensure messaging remains appropriate, relevant, and consistent with Council values.

2. Scope

This policy applies to:
* All content displayed on Council-owned digital signs.
* Community organisations, businesses, and individuals requesting access.

* Council staff managing and approving signage content.

3. Content Standards

Allowed Content:

* Council events, notices, and public information.

* Community events and activities open to the public.

* Charitable initiatives and non-profit campaigns.

* Public safety and emergency information.

* Business advertising (where compliant with this policy and subject to fees).
Prohibited Content:

* Political advertising or campaign material.

- Religious proselytising (event notices may be allowed if open to the wider community).
* Offensive, discriminatory, or inappropriate language or imagery.

* Content that promotes alcohol, tobacco, vaping, gambling, or restricted-age products.

* Material that could compromise public safety or conflict with Council vision and values.

4. Booking & Approval Process

- All content must be submitted through Council’s approved request form.
* Minimum lead time: 7 business days before desired display date.

* Council staff will review and approve based on policy alignment.



- Approved content will be scheduled according to availability and priority.

5. Display Guidelines

- Maximum slide length: 10 seconds per message.

* Maximum campaign duration: 2 weeks.

- Images must be high resolution and text easily readable (i.e. should be 1080 by 1920. Wording
should be kept to a minimum, and large enough to read from a distance).

* Council reserves the right to edit or decline submissions.

7. Priority & Scheduling

* Emergency messaging (e.g., Civil Defence, Police, Health advisories) will override other content.
* Council content will have first priority, followed by community events, then business advertising.

* Rotation will ensure fair exposure for all approved messages.

8. Policy Administration

* Managed by the Communications and Engagement Team.
* Policy reviewed every 2 years or as required.

* Council reserves the right to amend terms at any time.



